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Event Summary 2014 
 
Our second “Taste of Chittering” event was held on Sunday 24 August 2014 at the Lower 
Chittering Hall from 10am to 3pm. 
 

Advertising and Promotions 
 

Extensive advertising was undertaken during the lead-up to the event.  This was predominantly 
free advertising (Facebook, internet, media releases) and low cost promotions (event 
attendance).  It was great to hear that we were ‘spotted’ in The West Australian, Seven Days (TV 
guide), Runway (airport magazine) and through the event signage on the day. 
 

Event Day 
 

Activities 
There were 6 free activities for children – airbrush tattoos, wildlife petting, baby 
animal farm, nature play passports, Deb ‘Spoons’ Perry and the wandering minstrel 
with giveaways.  Unfortunately the pony rides had to be cancelled due to the 
condition (wet) of the Oval. 
 

Entertainment 
Reg Beale, once again, acted as “MC”, plus coordinating and filling in between 
the other entertainers.  It was lovely to have Shane Love MLA open the event.  
The Sambanistas were well received in their second year (although some thought 
them a little too loud).  The Mad Tatters Morris Dancers and the Ayesha 
Bellydance Troupe also provided colourful entertainment.  Locally we had the 
Immaculate Heart Choir, Charly Roberts and Connor Armenti.  Deb ‘Spoons’ Perry 
also did a 20 minute turn onstage (as well as being available for the children to 
play with at the Shire’s ‘welcome’ entry tent). 

 

Stallholders, including Food and Wine 
Of the 70 stalls booked only 1 did not attend on the day.  All anecdotal and 
written feedback from the stallholders was really positive.  It was 
heartening to receive many compliments regarding the organisation of the 
event and the pre-day communication. 
 

Food was supplied by local businesses; The Blue Cow Café, Franklin 
Foodies, Phil’s Soft Serve and the Men’s Shed (sausage sizzle).  Plus a 
coffee van, Paella and Wood-fired Pizza. 

 

Suppliers 
All suppliers, once again, provided great service.  Supplies included, 
entertainment, marquees, stage, toilets, audio, tables, chairs, electrical, 
plumbing, first aid, fire brigade, cleaning, parking attendance, traffic 
management, rubbish removal and security.  Wherever possible locals 
were utilised.  Traffic management was improved this year by having 
Shire staff, Shane Radburn and Graeme Hedditch, undertake the duties. 

 

Volunteers (and Staff) 
An amazing effort was put in by a number of volunteers…  Emma (Ace 
Electrical) was on hand all day along with two friends.  These three 
young people were invaluable during the clean-up phase.  Noel (N&M 
Russell Plumbing & Gas) assisted throughout the day with ‘general 
operations’, including on-site traffic management.  Caitlin Logan (my 
daughter) and Olivia Cohen (her friend) assisted with setting up on the 
Saturday and ran the Welcome Tent on the Sunday. 

Item 9.3.2 - Attachment 1

Page 37



 

Page 2 

 

Two community groups received donations for their assistance – the Lower Chittering Volunteer 
Bush Fire Brigade (light tanker onsite) and the Chittering Scout Group (parking assistance and 
cleaning). 
 

Shire staff, Alison Reliti and Grace Pritchard, assisted on the day by acting as stallholder liaisons.  
Alan Davies and Arlene Carter also assisted in a voluntary capacity. 

 

Event Feedback 
On the whole feedback from both participants and visitors has been overwhelmingly positive. 
 

Participants 
There were 46 respondents from 70 stallholder (65%). 
 

How would you rate the venue? 

 93% said “great”. 
Average number of active customers (per stall)? 

 136 (more than twice as many as 2013!) 
Average spend per active customer? 

 $19 
All but one respondent would like to be involved next year. 
 

Visitors 
Information was garnished from 1,274 attendees (39% of the estimated 3,300 visitors). 
 

“Where are you from?” 

 Chittering    30% 

 Bullsbrook    19% 

 Metro North    37% 

 Metro South    10% 

 Interstate      2% 

 Country North/East     1% 

 Country South      1% 
How did you hear about the event? 

 Other     36%* 

 Friend (local)    17% 

 Flyer     16%** 

 Paper     11%*** 

 Web       7% 

 Event       5% 

 Poster       4% 

 Facebook      3% 

 Email       1% 

 Radio       0% 
 

*Other included; Airport, Choir, Driving-by, Entertainer, Motorcycle group, Service Supplier and 
Stallholder. 
** Distributed; through the Shire rates notice, throughout the CBD using ‘Poster Girls’, Visitor 
Centres and various other venues. 
*** Northern Valleys News, The Advocate and The West Australian. 
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Suggestions for Next Year 
 

Advertising and Promotions 

 Undertake paid Facebook promotion as it is a cheap way to spread the word. 

 Encourage more sharing of information through participants (Facebook, blogs, Twitter, 
flyers). 

 

Activities (Kids) 

 Bouncy castle (on the Oval) 

 Lions Train (on the Oval) 

 Treasure Hunt (for drive up / home and at the event) 
 

Entertainment 

 Have the Opening and then the Choir. 

 Sambanistas have been for two years, look for something different to replace them next 
year. 

 Hall to remain ‘stand-alone’ (ie no speaker inside). 

 Move stage forward a little. 
 

Food 

 Same again plus consider a cold drink stall, another food van and a sweet food stall / van. 

 CWA ‘Scones and Tea’ stall. 
 

Giveaway Bags 

 Re-do as per 2013, very popular and missed by vendors. 

 Suggest producing a booklet with vouchers for local businesses to encourage people to 
come back to Chittering to utilise them. 

 

Information 

 Print event map / program as close to event as possible, suggest 100-150. 
 

Parking 

 No parking where entertainers parking was, make this a walkway from Chittering Road. 

 Allow for 9 disabled places. 

 Fence off stallholder parking areas. 

 Investigate where more parking could occur. 

 Motorbike parking on corner, fence off so only bikes can get in. 

 

Signage 

 Event, the more the better, although this year seemed to work OK. 

 Improve general signage to venue. 

 Improve signage for on-site toilets. 
 

Stallholders 

 Expression of interest to include a plan, stallholders book which space they would like. 

 Stall fees to vary depending on position; 
o Hall    $50 (local wineries only) 
o Verandah/s  $40 Local / $60 Other (includes 1 x table / 2 x chair) 
o Tennis Court  $20 Local / $40 Other (BYO all, including weights) 
o Food Vendors  $ 

 Definitely investigate mobile ATM. 

 Continue to be mindful of limiting the number of similar types of stall (ie coffee / jams) – 
priority to go to Chittering residents. 
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 Continue to source stalls that people like from out of the area for added interest (ie 
crystals, psychic). 

 Need more fresh produce, encourage a local community group to work on behalf of 
producers. 

 Have a trolley available for ‘bump-in’ ‘bump-out’ in tennis courts. 

 Look at better ‘direct route’ to the tennis courts. 

 Be ready earlier! 

 Have more stalls on the tennis courts (another back to back row, ie +12) 

 Note:  we still aren’t comfortable with having stalls on the Oval, however this can be 
utilised for kids activities. 

 

Supporters 
With one successful and one very successful event behind us the number of supporters should be 
able to be expanded. 

 Further simplify the support package. 
 

Volunteers (and Staff) 

 Organise ‘job descriptions’ to ensure all duties are covered with Coordinator as overseer. 

 Look into a pre-ordered lunch (might be able to organise for stallholders too), give it to 
them on arrival with water / suncream / hat / poncho. 

 

Welcome Tent / Entry 

 Improve competition entries with a better entry.  Offer this to supporters as a way to gain 
leads. 

 Have a Shire map available for people who ask for directions at the gate. 

 Make it clear that no businesses / organisations can do handouts at the gate. 

 Turn the fence into a gate and ensure people have to flow through the tent. 

 Have gold coin donation at entry rather than parking. 

 Have a photography disclaimer as part of entry – on web / advertising / program. 
 

Proposed Timeline for 2015 
 

 November 2014:  Prepare event plan including budget options, with provision for all 
infrastructure to be hired if a bare paddock is to be utilised as the venue. 

 December 2014:  Report to Council: 
o Confirming event date and venue; and 
o Quantifying Council contribution and funding arrangements. 

 9 months out:  Book infrastructure / entertainment / ascertain volunteer assistance 

 9 months out:  Expression of Interest – Support Pack and Participation Pack 

 6 months out:  Save the Date advertising (online) 

 6 months out:  Letters to local residents advising of event / traffic management 

 3 months out:  Commence advertising utilising posters and flyers 

 3 months out:  Commence monthly event meetings for people assisting with the event 

 1 month out:  Meeting for interested parties, including stallholders 

 PROPOSED DATE:  SUNDAY 1 NOVEMBER 2015 (due to the possibility of Targa being run 
again in late August (should the event be approved by Council) and there being bookings 
at the Lower Chittering Hall on the third and fourth weekends of November.  September 
and October are ‘off-limits’ due to the Wildflower Festival and the Ag Show. 
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ACTIVITIES $3,400 $2,250

ENTERTAINMENT $1,450 $2,316

INFRASTRUCTURE HIRE FEES $5,250 $5,536 $7,561

LICENCES AND APPROVALS $190 $181 $50

PROMOTIONS $5,980 $7,595 $8,173

PRINTING $920 $1,677 $1,138

SERVICES $8,480 $11,127 $10,753

SIGNAGE $390 $390 $1,370

MISCELLANEOUS $100 $300 $616

$26,160 $31,372 $33,137

Note: 80% of Promotions for 2015 are in-kind donations

Fees and Support Donations $3,590 $2,250 $2,425

$3,000 $3,000 $6,237

$1,000 $402 $390

$8,050 $10,934 $4,215

$6,000 $8,151 $15,739

$4,520 $6,635 $4,131

GRAND TOTAL $26,160 $31,372 $33,137

Note:  Grant funding for 2013 was the Slow Down promotion / signage

In-kind and volunteer contributions

Shire of Chittering (cash)

Shire of Chittering (in-kind)

INCOME

EXPENSES

$3,476

GRAND TOTAL

Grant Funding

Parking / Entry Donations
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